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Dear readers of Al Intilaqa,
Once again, I have the great pleasure 
to welcome you in our new edition of 
our quarterly publication “Al Intilaqa”, 
extending my sincere appreciation to 
all of you who follow the latest news, 
activities and updates of Al Zayani In-
vestments Group.
The last month of December was full of 
joyful national occasions for our beloved 
Bahrain as the Kingdom celebrated the 
48th National Day and the 20th anniver-
sary of His Majesty King Hamad bin Isa 
Al Khalifa’s accession to the throne in 
light of the many achievements in var-
ious sectors, most recently winning the 
Arabian Gulf Cup for the first time. On this 
occasion, I escalate my sincere congrat-
ulations to His Majesty King Hamad bin 
Isa Al Khalifa, His Royal Highness Prince 
Khalifa bin Salman Al Khalifa, the Prime 
Minister and to His Royal Highness 
Prince Salman bin Hamad Al Khalifa, the 
Crown Prince, Deputy Supreme Com-
mander and First Deputy Premier on the 
historic achievement, wishing them and 
the loyal citizens of Bahrain greater se-
curity and prosperity. It’s also my plea-
sure to extend my earnest congratula-
tions and wishes to Her Royal Highness 
Princess Sabeeka bint Ibrahim Al Khalifa, 
Wife of His Majesty the King and Presi-
dent of the Supreme Council of Women 
and to all Bahraini women, on the occa-
sion of the Bahraini Women’s Day, which 
falls on the first of December every year, 
wishing them continued success. The 

year 2019 has been a distinguished and 
fruitful year in terms of performance and 
development with the establishment of 
Zayani Foods, the new investment arm 
of the Group in the food field, which has 
been granted the development rights to 
Costa Coffee in the Kingdom of Bahrain 
as well as the opening of the first branch 
for this prestigious brand in addition to 
signing a partnership agreement with Al 
Rifai Roastery. All of these signals for an 
outstanding beginning for the new com-
pany. Out of our belief in our responsi-
bility towards the society and the nation, 
the Group announced that it reserved a 
plane to transport the fans of Bahrain’s 
national football team to Qatar in col-
laboration with the Kingdom’s national 
carrier, Gulf Air to cheer the Kingdom’s 
men in the recently-concluded Arabian 
Gulf Cup final against their Saudi coun-
terparts. This initiative came as part of 
the Group’s commitment to supporting 
the youth and sports movement in the 
Kingdom. Finally, I am pleased to extend 
my heartfelt thanks to our loyal custom-
ers for their constant confidence in our 
products and services that are under 
nonstop development. My gratitude and 
appreciation are also extended to all the 
employees of the Group’s companies 
for their dedication, sincere and tireless 
work to maintain its prestigious position 
and the quality of services provided to 
the customers. Finally, Happy New Year 
to everyone on the occasion of entering 
the next chapter of our lives.

Al Zayani Foods SPC, Al Zayani Investments Group’s 
food and beverages arm, has recently launched its 
first Costa Coffee location at City Centre Bahrain. An 
exciting new development for coffee connoisseurs 
all over the Kingdom, the launch is the first for Zayani 
Foods’ having recently been awarded full rights to 
develop and operate, the UK’s favourite coffee shop, 
Costa Coffee, in Bahrain. 
The Chairman of Al Zayani Investments and Al 
Zayani Foods Mr. Nawaf Khalid Al Zayani, com-
mented; “Today’s coffee drinkers are increasingly 
aware of what they like, everyone is effectively a 
coffee connoisseur. Our ambition is to anticipate 
and meet these needs, making great quality coffee 
accessible to everyone across the Kingdom and we 
are pleased to announce that this is the first of many 
new locations that will be opening soon across the 
nation”
From hanging coffee cups to a rotating ‘coffee wheel’ 
the new store offers a unique look and feel. Speaking 
of this stylish store design, The Chairman outlined the 
importance of ambiance in the coffee drinking experi-
ence “whether on-the-go or spending time to unwind, 
customers demand a fresh and attractive store en-
vironment. Inspired by our obsession with all things 
coffee the all new state-of-the-art interior at our City 
Centre store has been meticulously designed to offer 
a modern oasis for our customers to relax in while 
enjoying their favourite treat”. 
The focal point of the new design is the “Brew Bar”; 
an interactive experience where skilled baristas ply 
their craft to bring customers new exclusive bever-
ages each designed with single origin beans for the 
perfect flavourful cup.

AL ZAYANI FOODS OPENS FIRST 
COSTA COFFEE STORE AT 

BAHRAIN CITY CENTRE
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Euro Motors Jaguar Land Rover announced the 
major success of its exclusive partnership with 
the 2019 Women Power Summit. The two-day 
event took place at the Sofitel Bahrain Zallaq 
Thalassa Sea and Spa on the 13th and 14th of 
October 2019. 
Held under the patronage of H.E. Aymen Al-
moayed, the Minister of Youth and Sports Af-
fairs, the event showcased opportunities for 
investments, partnerships and collaborations 
created by inspirational female entrepreneurs 
and investors. The summit featured 136 influen-
tial leaders who shared their success, passion, 
creativity and energy to over 2,000 delegates 

from across the region and internationally. The 
event conducted 53 learning sessions which in-
cluded workshops, panels and talks.
Being the official automotive sponsor, Jaguar 
Land Rover Bahrain provided a range of ve-
hicles that were used in a pioneering carpool 
interview series with the inspiring leaders. The 
discussions covered important topics that elab-
orated on women empowerment. All the epi-
sodes were both aired across every Jaguar and 
Land Rover social media channel in the build up 
to the event, and showcased during the course 
of the two-day summit as well.
As part of the partnership, Euro Motors Jag-

uar Land Rover showcased its latest selection 
of cars and SUVs at the summit and provided 
information on its many services offered. Visi-
tors attending the event were able to take any 
of the available vehicles at the venue on test 
drives. Speaking on the successful partnership, 
the General Manager of Euro Motors Jaguar 
Land Rover, Mr. Stephen Lay, said: “We are ex-
tremely glad to have participated as the exclu-
sive automotive sponsor in the largest women’s 
summit in the MENA region. Having witnessed 
the immense success of the 2018 edition, we 
felt that it was imperative for us to support this 
year’s event.”

Stemming from its constant commitment 
to continue providing its clients with the 
best products and offers, Zayani Motors, 
the exclusive distributor of Mitsubishi in 
the Kingdom of Bahrain, announced the 
launch of a new and innovative system 
that rewards existing and new clients for 
their trust and loyalty to the company.  
The company confirmed that it will follow 
a new approach that rewards any Zayani 
Motors’ customer who advises a friend to 
purchase a new car from Mitsubishi. This, 
the company affirmed, is a way to reflect 
its appreciation to its clients for their con-
tinuous trust and loyalty in its products 
and services. 
Zayani Motors explained that it would 

grant its clients two free services for every 
friend they refer to buy any car from Mit-
subishi, in addition to granting the same to 
the new buyer who purchased a new Mit-
subishi upon a friends’ recommendation, 
ensuring that everyone is rewarded and 
benefits from this system, which includes 
the iconic Pajero, the economic Attrage, 
the reliable 4X4 Outlander, the contempo-
rary city car; ASX, the tough L200 and the 
state-of-the-art Eclipse Cross.
Being one of the leaders of the automotive 
industry worldwide, Mitsubishi vehicles 
are known for their durability, reliability, 
economic fuel consumption, contempo-
rary and elegant designs, and its high val-
ue for money. It reflects the high Jap-

anese innovativeness in its unfailing 
performance, attractive looks and 
years-long durability.
Mitsubishi owners in Bahrain do not 
only avail from the highest standards 
of sales and after-sales services, but 

they are also given an unmatched warran-
ty of 10 years or 1 million kms, whichever 
comes first, exclusively from Zayani Motors.
Zayani Motors has come a long way since 
its inception in 1994. The critical success 
factor for its continuing progress is the 
company’s clear-sighted mission that the 
management had envisioned and meticu-
lously set 25 years ago. The company has 
and will always aim at providing the best 
quality products and services from the au-
tomotive industry to its commercial and 
noncommercial clients.
Visit Zayani Motors showroom in Ma’ameer 
or Arad or call 17 703703 or 17 465533 re-
spectively for more information. 

 ‘ZAYANI MOTORS’ REWARDS CLIENTS FOR THEIR TRUST & LOYALTY

JAGUAR LAND ROVER SUCCESSFULLY SPONSORS THE 2019 WOMEN POWER SUMMIT
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HYUNDAI MOTOR’S GLOBAL BRAND VALUE RISES 4.6 PERCENT 
ON INTERBRAND’S BEST GLOBAL BRANDS 2019 RANKINGS

Hyundai Motor Company has shown contin-
uous growth of global brand value to secure 
its place within top 40 global companies for 
five consecutive years. Hyundai has shown a 
4.6 percent increase in global brand value, to 
rank 36th on Interbrand’s Best Global Brands 
2019 Rankings and 6th among automakers 
on the list.
According to Interbrand, the company’s 
brand value has risen 4.6 percent from 2018 
(USD 13.5 billion), reaching USD 14.1 billion. 
Since entering the ranks of the top 100 com-
panies in terms of brand value in 2005, Hyun-
dai Motor has remained in the top 100 for 15 
consecutive years. Starting from 2005, the 
company has seen its ranking rise 48 steps 
and its monetary brand value rise by USD 10 
billion, achieving significant improvements 
overall. (Its brand ranking was 84th and 
brand value USD 3.5 billion in 2005)
In particular, Hyundai Motor has kept up an 

on-year growth of over four percent this year 
amid the world economy’s protracted slow-
down, and landed itself within the top 40 
companies in terms of overall brand ranking 
for five straight years since 2015.
“Hyundai’s recent advance in brand value 
has been largely helped by its aggressive 
investments in hydrogen and continuous ef-
forts to expand its business in future mobility 
technologies,” said Mike Rocha, Interbrand 
Brand Valuation Global Director. “In addition, 
Hyundai’s clear vision for a hydrogen-based 
society and its successful leap into the ro-
botics business has amply demonstrated 
that the company is proactively responding 
to changes occurring in the future mobility 
industry.”
Hyundai Motor Group’s Fuel Cell Electric Ve-
hicle Vision 2030, a roadmap for expediting 
the process of a hydrogen society, expands 
production of fuel-cell systems production 

capacity to accelerate innovation beyond 
the automotive transportation sector for the 
realization of a world run by clean energy. 
As the co-chair company of the Hydrogen 
Council, a worldwide alliance of 60 leading 
energy, transport and industry companies 
united by their long-term vision to nurture 
the hydrogen economy globally, the Group 
is also taking lead in the acceleration of the 
hydrogen-based energy transition. 
Hyundai Motor is actively plowing its re-
sources into future mobility as well. Moving 
out of the conventional paradigm of an au-
tomaker mainly selling vehicles, the com-
pany is diversifying its business portfolio 
over future mobility, encompassing robot-
ics, micromobility, ridesharing, connectivi-
ty, and other areas. All of these innovations 
are playing an instrumental role in elevat-
ing its brand competitiveness throughout 
diverse sectors.

Al Zayani Investments Group an-
nounced leasing an airplane to 
transport Bahraini fans to Qatar 
to support the Kingdom’s National 
Football team in the final game of 
the Arabian Gulf Cup against Sau-
di Arabia’s National Football team. 
The cooperative sponsorship with 
the National Carrier, Gulf Air, aimed 
to facilitate the easier transport of 
loyal national team fans to proudly 
cheer on and support their team in 
the milestone final held in Doha on 
the 8th of December 2019.
The Airbus A320 aircraft carried132 
Bahraini fans who enjoyed a com-

fortable and organised trip to Qatar, 
where they supported the Kingdom’s 
players in their quest to secure the 
country’s first title in this prestigious 
sporting event. Commenting on 
this initiative, Mr Nawaf Al Zayani, 
Chairman of Al Zayani Investments 
Group said: “We are filled with pride 
and joy for our beloved Bahrain, and 
delighted to support our National 
team on their big day in Doha in sha 
Allah. We wish our wise leadership, 
the players and good people of the 
Kingdom of Bahrain the very best of 
success in this competition and all 
other national endeavours.”

AL ZAYANI INVESTMENTS GROUP LEASES PLANE 
TO SUPPORT BAHRAIN IN GULF CUP FINAL
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THE NEW LAND ROVER DEFENDER 110 STARTING FROM BHD 19,999

Euro Motors has proudly announced that 
the New Land Rover Defender 110, the 
iconic 4x4 reimagined for the 21st century, 
is now available for pre-booking starting 
from BHD 19,999.
The Defender 110 is available with 5+2 
seating in a choice of four distinct acces-
sory Packs and 170 individual accesso-
ries. Comprising of the Defender, S, SE, 
HSE, First Edition, and top-of-the-range 
Defender X, the range allows customers 
to personalise their vehicle in more ways 
than any previous Land Rover, with four 
Accessory Packs: the Explorer, Adventure, 
Country and Urban pack, each giving the 
Defender a distinct character. Exclusive 
First Edition models featuring unique spec-
ification will be available throughout the 
first year of production.
Speaking on the occasion, Mr. Stephen 
Lay, the General Manager of Euro Motors 
Jaguar Land Rover, said: “With the enor-
mous interest that the New Defender is 
accruing worldwide and with the ever-in-
creasing global acclaim that it is garner-
ing, we are fully aware that the New De-
fender will move very fast after its launch 

in spring 2020. With that in mind, it was 
imperative that we make known to our 
endearing Jaguar Land Rover family and 
car enthusiasts in the Kingdom of Bahrain 
the price range that the various Defend-
er models are going to be made available 
at, so that they can start planning for their 
purchases at the earliest. Therefore, it is 
with immense pleasure that we announce 
that the New Defender 110 is going to 
start from BHD 19,999. The New Defender 
110 is every passionate motoring perfec-
tionist’s dream car, and we encourage all 
to visit our showroom to get more infor-

mation on the prized model and specifi-
cations available, and book their 4x4 at 
the earliest.”
Shaped by over 1.2 million kilometres of 
on and off-road testing in extreme con-
ditions around the world, including the 
scorching temperatures of the UAE, the 
freezing cold of Arjeplog in the Arctic Cir-
cle and the punishing Nürburgring Circuit 
in Germany, as well as the plains of Ken-
ya, the New Defender promises to bring 
unparalleled breadth of capability and 
new levels of comfort and driveability to 
the Land Rover family.

The Industrial Designers Society of Amer-
ica (IDSA) awarded the Genesis Essentia 
Concept with a Gold International Design 
Excellence Award (IDEA) for Automotive 
and Transportation. This is the brand’s first 
“best of the best” award win for Genesis 
Vehicle Design.
Considered one of the world’s top three 
design awards including IDEA, RedDot 
and iF, IDEA has recognized North Amer-
ica’s top design award since 1980. This 
specific award evaluates and ultimately 
selects the best in design, by compre-
hensively evaluating various screening 
criteria such as design innovation, user 
benefits, and social responsibility.“We are 
extremely proud to be recognized by IDSA 
with the Essentia Concept which shows the 
Genesis brand’s vision and future,” said 
Luc Donckerwolke, Executive Vice Presi-
dent and Chief Design Officer. “For a new 
brand, each design element becomes part 
of the legacy for the brand, so our goal is 

to design a car as well as connect it with 
Genesis DNA.”
The Essentia Concept, which was first un-
veiled at the New York International Auto 
Show in March 2018, is the Genesis brand’s 
first electric Gran Turismo (GT) concept 
car. It was recognized for its interpretation 
of the “Athletic Elegance” design paradigm, 
while providing a vision of future Genesis 

product performance and technology.
The battery-electric Essentia Concept 
featured a luxurious look with a simple, 
clear and sleek exterior design and a cus-
tom-tailored interior. The interior design 
was focused on maximizing the connec-
tion between the driver and the car, and the 
overall decoration was reduced to combine 
restraint and futuristic impressions.

GENESIS ESSENTIA CONCEPT NAMED 2019 IDEA AWARD WINNER
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MG Motor launched the latest model in its 
bold 2019 Middle East product offensive, 
the all-new MG HS. With its powerful tur-
bo engine, dynamic styling and wide range 
of great features, the MG HS has been de-
signed to put the ‘sport’ back into SUV.
Offering a 231hp 2.0L Turbo engine mat-
ed to a 6-speed dual clutch gearbox, Su-
per Sport button, bucket racing seats and 
red racing calipers, the all-new HS brings 
MG’s celebrated sporting heritage to a 
state-of-the-art SUV. It joins the recently 
launched MG 5, and MG RX8 models in the 
British-born automotive brand’s rapidly ex-
panding Middle East line-up.
The arrival of the totally new MG HS SUV is 
yet another major step forward in MG Mo-
tor’s resurgence, as the brand continues to 
change perceptions among new car buyers 
across the region thanks to its highly ad-
vanced and well-equipped range of sedans 
and SUVs. MG has announced that prices 
for the MG HS will start at $18,150* for the 
COM trim, rising to $21650* for the top-of-
the-range LUX trim.
Tom Lee, SAIC Motor Middle East Manag-
ing Director, said: “The MG HS possesses 
the looks of a SUV but the soul of a sports 
car. As with all MGs, it is extremely well 
equipped, but its unique character differ-
entiates it from other cars in the market, 
as well as other SUVs in the MG line-up. It 
is positioned to appeal to customers who 

are looking upgrade from their current ve-
hicle and stand out from the crowd, both in 
terms of style and specification.”
Key to the sporty nature of the HS is its 
231HP 2.0 Litre Turbo petrol engine, which 
is more powerful than any of the power-
plants offered by the competitors. Develop-
ing maximum torque of 360Nm and capa-
ble of hitting a top speed of 210 km/h, with 
paddle shift gear change also available a 
Super Sport drive mode button on LUX ver-
sions.
Range-topping LUX trim feature an All-
Wheel Drive (AWD) system with racing-in-
spired red brake calipers, while Two-
Wheel Drive (2WD) is standard on COM 
trim. Both trims are fitted with 18” alloy 
wheels. 
Featuring the brand’s latest design lan-
guage, the MG HS takes its styling cues 
from the acclaimed X-Motion concept 
car that was unveiled in 2015. The cen-
trepiece of the front-end design is an at-
tractive Star grille that incorporates the 
iconic MG badge. It is complemented by 
the smart use of chrome to frame the 
grille, foglamps and lower air intake, while 
two-tone headlights embedded with nine 
crystal LEDs are available. 
The sporty look of the MG HS combines 
soft curves with the sleek lines that flow 
from the bonnet and down the side be-
fore rising at the rear to sweep over the 

rear lights, which consist of 21 individu-
al LEDs that light up sequentially. While 
chrome mouldings feature both on the 
side and below the rear bumper. A choice 
of five paint colours is available. 
The cabin of the all-new MG HS simply 
oozes class, reinforcing the brand’s rep-
utation for delivering premium finishes at 
non-premium prices. Some 85% of the in-
terior is covered with soft material, while 
customers can opt from three attractive 
interior colour schemes. 
In the front, there are not one but two 
high-quality display screens. A 12.3” 
Virtual Instrument display, the largest in 
its class, is located behind the steering 
wheel and provides a breakthrough in 
the way that key information is commu-
nicated to the driver. A new 10.1” high 
resolution touch screen with high-per-
formance is compatible with both Apple 
Carplay and Android Auto. A dual screen 
linkage function allows both screens to 
interact with each other as well as built 
in navigation system. 
The all-new MG HS is 4574mm long, 
1876mm wide and 1685mm high, with a 
wheelbase of 2720mm. Its boot capacity is 
463 litres, expandable to 1287 litres with 
the second row of seats folded down. An 
electrically-operated tailgate for easier ac-
cess is standard on LUX trims.
The MG HS is available now.

MG PUTS THE ‘SPORT’ BACK INTO SUV WITH THE MIDDLE EAST ARRIVAL 
OF THE ALL-NEW MG HS 
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Euro Motors Jaguar Land Rover invit-
ed its customers to experience the wide 
selection of aftersales services provided 
to visit the state-of-the-art Jaguar Land 
Rover Service Centre, located in Sitra.
The service centre included the latest in 
advanced technology and trained profes-
sionals at the highest global standards. 
This ensures an unmatched quality of 
work that goes above and beyond any 
other servicing facility in the Kingdom. 
The technologically advanced workshop 
can accommodate up to 32 vehicles at 
a time.
Servicing one’s vehicle should always be 
a seamless and simple process. To en-
sure that the customer experience is re-
laxed and enjoyable every single time, 
Euro Motors Jaguar Land Rover offers a 
full suite of mobility options as well which 
include drop-off, premium taxi, collection 

and delivery, while-you-wait service or 
courtesy car. 
At Euro Motors customers are always the 
main focus and this was reiterated with 
the recent introduction of the pioneering 
aftersales initiative, Service@Home by 
Jaguar Land Rover Bahrain. The first-of-
its-kind offering allows customers to have 
their vehicle checked and serviced right 
at their homes, offices or a place of their 
convenience. Having received exception-

al feedback since its launch in July 2019, 
the latest initiative has made maintaining a 
Jaguar or Land Rover as easy as possible. 
Furthermore, throughout the year custom-
ers can benefit from incredible discounts 
on services, genuine parts and vehicle ac-
cessories. With a range of branded goods 
available, customers will also be able to 
purchase luxury clothing, accessories and 
collectibles, all inspired by the many vehi-
cles and its designs, at affordable prices.
At the showroom, customers can browse 
through and test drive the latest Jaguar 
and Land Rover models while waiting for 
their vehicles to be serviced. The show-
room also houses an innovative configu-
rator room which allows customers who 
wish to purchase a Jaguar or Land Rover 
to choose from an infinite amount of spec-
ification combinations in order to create a 
truly unique vehicle.

Al Zayani Investments Group has 
organised a fun day for Aisha Early 
Intervention Center at Jumpsters. 
The event featured various activ-
ities for the kids who had a joyful 
day. The event comes as part of the 
Group’s belief in the responsibility 
towards the society, the nation and 
most importantly, the children, who 
will shape the future for upcoming 
generations.

GENUINE PARTS, TRAINED SPECIALISTS, INDUSTRY LEADING EQUIPMENT; 
ONLY AT JAGUAR LAND ROVER BAHRAIN’S SERVICE CENTRE

AL ZAYANI INVESTMENTS GROUP ORGANISES FUN DAY FOR AISHA CENTER KIDS 
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FIRST MOTORS PARTICIPATING IN CELEBRATING THE NATIONAL DAY OF REPUBLIC OF KOREA

Zayani Motors, the exclusive distributor of 
MG in the Kingdom of Bahrain, unveiled 
MG’s brand-new mid-size SUV, the MG RX8. 
Extremely well-equipped and offering huge 
amounts of space, MG’s first ever seven-seat-
er is set to shake up the market in a region 
where large off-roaders continue to prove ex-
tremely popular.
With the new seven-seat RX8, MG is entering 
a segment in which it has never previously 
been present. Robust and spacious, with both 
the largest wheelbase and the largest third-
row space in the class, it immediately sets 
itself apart from the competition. 
The MG RX8 is equally at home off-road as it 
is cruising around town or on long-distance 
journeys, where occupants will fully appre-
ciate the levels of advanced technology and 
premium comfort on offer.
The arrival of the new MG RX8 is yet anoth-
er major step forward in the resurgence of 
the British-born automotive brand, which is 
changing perceptions among new car buy-
ers across the region thanks to its highly ad-
vanced and well-equipped range of sedans 
and SUVs. MG, which is owned by SAIC Mo-
tor, has announced that prices for the new 

RX8 range from BD 8,500 for the entry level, 
up to BD 9,999 for the top-of-the-range trim. 
The prices exclude VAT and include the man-
ufacturer’s warranty (six years free warranty 
or 200, 000 KM).
During the event, Tom Lee, SAIC Motor Middle 
East Managing Director, said: “The MG RX8 
is a truly historic car for the MG brand and 
one that we believe is ideal for the Middle East 
market. It takes all the positive elements for 
which MG is acclaimed, and delivers them in 
the perfect package to introduce us to a whole 
new range of customers.”
On his part, Majid Al Zayani, Zayani Motors 
Managing Director, stated: “We are delight-
ed to raise the curtain on the latest creation 

of MG; the RX8, for our valued clients in the 
Kingdom. This reflects our keenness on offer-
ing them with a wide range of quality vehicles 
that cater to their different requirements in an 
automobile. Since we have decided to be part 
of its success few years ago, the British-born 
brand has swiftly gained a good reputation 
among customers of different age groups in 
Bahrain.” 
Built on a strong truck chassis frame, the ro-
bust MG RX8 has been designed to handle the 
toughest off-road terrain that the Gulf region 
can throw at it. Facilitating off-road travel, it 
has high ground clearance of 202mm, a wad-
ing depth of 800mm, and when empty ap-
proach and departure angles of 23o. 

First Motors the authorized distributor for 
Genesis and Hyundai passenger and com-
mercial vehicles in the Kingdom of Bahrain 
has participated in celebrating the National 
Day of the Republic of Korea that took place 
on the 16th of October in the Radisson Blu 
Hotel in Manama.
The celebration that was organized by the 
Korean Embassy in Bahrain and hosted by 
His Excellency Mr. Koo Hyunmuo, the Am-
bassador of the Republic of Korea to the 
Kingdom of Bahrain seen many guests com-
ing to it representing other embassies in 
Bahrain and business owners from different 
sectors.  
First Motors has displayed two of their flag-
ship models as part of its participation in 
the event representing the top Korean auto-
motive brands Hyundai and Genesis. Rep-
resenting Hyundai, the all new SUV model 
Hyundai Palisade. The Palisade is the lat-
est addition to Hyundai SUV range and has 

been gaining global acceptance due to its 
aggressive design and its array of high-tech 
features that focuses on the safety and con-
venience of driver and passengers.
And representing the premium Genesis 
brand, the new G90 was displayed in this 
event as well. The G90 represents the most 
premium Korean cars and has been gaining 

lots of attention since its launch in 2016. 
And with the new face-lift model that was 
launched earlier this year, this car has been 
a serious contender in the luxury car mar-
ket with its attention to details and the glob-
al awards and recognition that it has been 
grasping from the media and automotive re-
viewers all over the world. 

‘ZAYANI MOTORS’ RAISE CURTAIN ON ALL NEW ‘MG RX8’
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AL ZAYANI INVESTMENTS GROUP ORGANIZES CYCLING AND ICE SKATING TOURS

Al Zayani Investments Group 
organized cycling and skiing 
tours on Friday, September 20, 
2019 from Water Garden City to 
Fun Land Ski Center for employ-
ees from various sections of the 
Group. This event is part of the 
Group’s strategy to create and 
build a family atmosphere for all 
the Group’s employees and en-
sure strong relationships among 
them across all divisions.

Euro Motors Jaguar Land Rover presented 
exclusive deals on genuine accessories for 
selected Jaguar and Land Rover models for 
a limited period.  
Providing an astounding discount of up to 45% 
on the price of the side steps, the sensation-
al campaign reiterates Jaguar Land Rover 
Bahrain’s commitment in making its genuine 
accessories more accessible and affordable 
to its customers. Offers on the deployable 
side steps are extended to the Range Rover, 
Range Rover Sport, Range Rover Velar and 
the Jaguar F-PACE, while owners of the Jag-
uar E-PACE are provided with discounts ex-
clusively on fixed side steps. The convenient 
accessory elevates Jaguar and Land Rover’s 
stylish exterior to the next level and can be 
fitted in for the following reduced prices:

• Range Rover – BHD 1,650
• Range Rover Sport – BHD 1,650
• Range Rover Velar – BHD 1,235
• Jaguar F-PACE – BHD 1,140
• Jaguar E-PACE – BHD 550
 
These smart, practical steps not only make 
it easier to get in and out of the vehicle but 

also add a stylish touch with their sleek 
design that enhances the SUV’s exterior. 
Neatly stowed under the sills, the side steps 
automatically deploy in 1.5 seconds when 
the door is opened, or when activated by the 
key fob. They stow automatically when the 
door is closed. The deployable side steps 
are sensitive to obstructions that restrict 
it from deploying in off road or low range 
settings.
Mr. Stephen Lay, the General Manager of 
Euro Motors Jaguar Land Rover, elaborat-
ed on the campaign and said: “We are glad 
to introduce a promotion that extends to 

some of our most popular Jaguar and Land 
Rover models. Throughout the year we have 
worked diligently to provide the most practi-
cal and unique campaigns that significant-
ly benefit our customers. Continuing that 
trend, we are pleased to offer these amaz-
ing side steps at nearly half its original 
price. Alternatively, along with these unbe-
lievable discounts, both potential and exist-
ing customers can also visit our showroom 
to browse and choose from a wide range of 
accessories that would greatly enhance the 
appearance and capability of their dream 
vehicle.”

OUTSTANDING SAVINGS ON SIDE STEPS FOR SELECTED JAGUAR AND LAND ROVER VEHICLES



Final Quarter 2019  | 9

Jaguar Land Rover Bahrain made purchas-
ing an APPROVED Certified Pre-Owned 
vehicle as easy as possible by providing 
savings of up to BHD 7,000 on various 
models.
 The showroom dedicated an entire floor 
only for the APPROVED models, custom-
ers have the convenience of browsing 
through the entire range available in one 
place with ease. The showroom houses all 
the latest models in varying specifications, 
ensuring that customers can drive away 
with their dream vehicle that is unique.
To make certain that a vehicle leaves the 
showroom in the best possible condition, 
the APPROVED customer promise is in 
place, which provides customers with an 
absolute peace of mind and is guaranteed 
a car or SUV that delivers the most com-
posed and capable drive possible.
The Jaguar Land Rover Bahrain customer 
promise on all APPROVED pre-owned ve-
hicles includes:

• Minimum 2 Year Warranty: Designed 
specifically for Jaguar and Land Rovers 
less than five years old and with less than 
145,000 km at the time of purchase.

• Minimum 2 Year, 24/7 Roadside Assis-
tance: Roadside Assistance is in place 
to give a customer complete reassurance 
and a truly seamless service, when re-
quired. It covers all eventualities; from a 
breakdown or an accident to minor emer-
gencies such as a puncture or lost keys.

• 165 Multi-point Inspection: With trained 
technicians using the latest technolo-
gies, the best diagnostic equipments 
and following a stringent checklist of 165 
inspection processes, customers are en-
sure that their vehicle is in optimum elec-
trical and mechanical condition.

• Certified Mileage and History Check: 
All APPROVED vehicles come with a Cer-

tified Mileage and Ownership History to 
ensure that there is no finance outstand-
ing on the vehicle. This ensures that cus-
tomers can drive away safe in the knowl-
edge that their new APPROVED vehicle 
has a full history.

• Road Test: Vehicles undertake a road 
test during which our technicians look to 
assess the unique performance character-
istics of each vehicle. For instance, sus-
pension, vibration, braking systems, en-
gine performance, transmission and nine 
other specific areas are monitored to en-
sure the vehicle’s optimum performance.

• Independent Inspection: To maintain the 
high standards, an independent inspec-
tion of our services, facilities and staff 
is undertaken. This covers all aspects of 
the APPROVED Programme from a cus-
tomer’s perspective, from the facilities to 
the vehicles themselves.

MASSIVE SAVINGS ON JAGUAR LAND ROVER APPROVED PRE-OWNED VEHICLES!

Al Zayani Investments Group have 
jointly celebrated the International 
Day of People with Disabilities and 
Bahrain National Day with Shaikhan 
Al Farsi Centre. The event featured 
various programmes and activities.
Founded in 1977, the Group contin-
ues its commitment to supporting 
social and sporting initiatives and 
activities in the Kingdom.  

AL ZAYANI INVESTMENTS GROUP CELEBRATES NATIONAL DAY WITH SHAIKHAN AL FARSI CENTRE
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MITSUBISHI ECLIPSE CROSS; A THRILLING DRIVING EXPERIENCE 

The best is about to get better with Eclipse 
Cross; it’s the SUV that beats all others. 
The vehicle comes with modern features 
and it’s a great fusion between an inspir-
ing style and a great performance on the 
road. And for those who have a love for 
acceleration, this car will do the job with-
out being hard on the fuel! 
The Eclipse Cross, available at Zayani Mo-
tors, the exclusive distributor of Mitsubi-
shi in the Kingdom of Bahrain, comes in 
different options and colours, so as to fit 
the personal choices of those driving it.
You don’t have to choose between good 
performance on the road and reliability, 
because this Japanese-manufactured 
vehicle has got it all. The Eclipse Cross, 
which started in the 80s as a sports sedan, 
now holds 147 HP and 250 Torque, giving 
drivers enough power to never again com-
plain about performance!
The vehicle also enjoys sophisticated fea-
tures such as heads up display, as well 
as hands-free controls, supported by the 
Bluetooth and voice system, which can 
keep your hands on the wheel at all times. 
Other safety enhancing features cruise 

control, tire pressure monitoring system 
and rear and front parking sensors. Fur-
thermore, the car comes with adjustable 
front and rear seats and an electric park-
ing brake. 
In addition to that, the Eclipse Cross will 
never leave you with a dull ride, as the 
Rockford Audio System allows you to lis-
ten to the music of your choice with the 
highest quality. 
Additionally, Zayani Motors covers this 
car with 10 years or 1 million kms warran-
ty, whichever comes first, so the last thing 
that you have to think of is whether the car 
is going to stay with you for a long time 
or not!
Commenting on the SUV’s release Mr. Mo-
hamed Zaki, General Manager of Zayani 
Motors, stated: “We are extremely proud 
of how the Eclipse Cross keeps develop-
ing, and we also take immense pride in 
our customer’s year-after-year satisfac-
tion with the Eclipse Cross. This makes its 
yearly release a highly anticipated event 
by many automobile enthusiasts, and we 
can’t wait to hear all about the positive ex-
periences of people driving it.”



Final Quarter 2019  | 11

GENESIS G70 #1 IN J.D. POWER MULTIMEDIA QUALITY AMONG ALL 
COMPACT PREMIUM SEGMENT CARS AND SUVS

The Genesis G70 took the top segment honors 
J.D. Power 2019 Multimedia Quality and Satis-
faction Study. By taking this award among all 
compact premium segment cars and SUVs, the 
brand added to its consecutive first place over-
all finishes in J.D. Power’s 2018 and 2019 U.S. 
Initial Quality Studies (IQS).
The annual study measures customers’ satisfac-
tion with audio, communication, entertainment 
and navigation (ACEN) systems. Both J.D. Pow-
er studies award brands and vehicles with the 
lowest instance of problems per 100 cars sold 
(PP100). The G70s researched in the Multimedia 
Study witnessed just 7.4 PP100, representing 
28% fewer issues than the closest competition. 
Similarly, in this year’s IQS study, Genesis ve-
hicles saw 63 PP100 in leading both the premi-
um segment as well as the industry overall. This 
overall 2019 IQS Study result represents 32% 
fewer issues than the industry standard and 25% 
fewer issues than the runner-up premium brand.

“Our customers constantly tell us how techno-
logical innovation is one of their top purchase 
reasons. We are always striving to bring mean-
ingful technological innovations into our cars. 
So, receiving this recognition from industry 
leader J.D. Power reinforces our commitment to 
deliver the best ownership experience to cus-
tomers through our focus on incredible audio 
entertainment and effortless communication 
and navigation systems,” said Erwin Raphael, 

COO, Genesis Motor America.
The IQS study, now in its fourth decade, serves 
as the industry benchmark for new-vehicle 
quality measured at 90 days of ownership. 
The 2019 survey is based on responses from 
purchasers and lessees of new, 2019 mod-
el-year vehicles, which is designed to provide 
manufacturers with information to facilitate the 
identification of problems and drive product im-
provement.

JAGUAR BAHRAIN PROVIDES DYNAMIC F-TYPES FOR I-PACE ETROPHY SAUDI RACING DRIVER 
SELECTION EVENT

Euro Motors Jaguar Land Rover provided Jag-
uar F-TYPEs for use by Saudi Racing as part of 
the Saudi Automobile and Motorcycle Federa-
tion’s preliminary driver selections which took 
place at the Bahrain International Circuit.
The selection process saw 10 Saudi Arabian 
drivers take turns to undergo demanding and 
elaborate driving tests with the powerful and 
agile F-TYPE. During the tryouts, the drivers 
were judged by international instructors who 
were at the passenger seat throughout each 
test.  At the end of the selection, two of the 
best drivers were chosen to represent the 
Saudi Racing at the Jaguar I-PACE eTrophy 
Championships.
Commenting on the event, Mr. Stephen Lay, 
the General Manager of Euro Motors Jaguar 
Land Rover Bahrain, said: “It gives us great 
pleasure and pride to support this preliminary 
selection process by the Saudi Automobile 
and Motorcycle Federation. The F-TYPE is a 
powerful and especially agile sports car that 
offers effortless performance and handling 
consistency. This provides the driver with the 
closest experience of driving in the all-elec-
tric race cars that will be used during the 

Championship, and would prepare them in 
the best possible way. We wish Saudi Racing 
great success at the Jaguar I-PACE eTrophy 
Championships.”
The Championship consisted of 10 rounds 
that held in various cities across the world 
starting November 2019. The first two rounds 
were set to take place in Ad Diriyah, Saudi 
Arabia. 
In 2016, Jaguar was the first premium car 
manufacturer to join Formula E. Now Jaguar 
makes history again with the world’s first 
all-electric production based international 

race series. As the main support series to the 
ABB FIA Formula E Championship, the Jag-
uar I-PACE eTROPHY Championship reinforc-
es Jaguar’s commitment to electric vehicles. 
With 20 production-based Jaguar I PACE SV 
race cars with identical specifications going 
head to head, it’s down to driver skill and 
team tactics to decide who will be crowned 
champion. Held over ten races and in some of 
the world’s most celebrated cities, the Jaguar 
I PACE eTROPHY Championship promises to 
be the next exciting chapter in Jaguar’s Race 
to Innovate.
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Euro Motors Jaguar Land Rover launched an 
exclusive aftersales campaign on brakes for 
the award-winning Jaguar XF that was held 
until the end of September 2019.
The campaign presented customers that 
own Jaguar XF’s with massive price cuts 
of up to 35% on brake discs and pads. Ad-
ditional benefits offered in the campaign 
included complimentary electronic vehicle 
health check, collection and delivery, a ser-
vice where the showroom can arrange the 
collection and delivery of the vehicle from a 
location convenient to the customer, along 
with a drop-off service as well.
Speaking during the campaign, Mr. Ste-
phen Lay, the General Manager of Euro 
Motors Jaguar Land Rover, said: “We are 
glad to introduce a campaign that would 
encourage the purchase and maintenance 
of a very crucial aspect of any vehicle, 
brakes. In the campaign we have amazing 
discounts along with additional compli-
mentary benefits as well. This is the best 
time to purchase Genuine Jaguar brakes 
at unbeatable prices, we encourage our 
customers to bring in their vehicles to our 
showroom and not miss out on the oppor-
tunity.” 
At Jaguar Bahrain, customers are guaran-
teed that Genuine Parts are used in their ve-
hicles as replacements at all times. These 
parts go through rigorous design, develop-

ment and testing for up to 12 months before 
approval. Genuine Jaguar brake discs and 
pads are developed to meet stringent tar-
gets grouped into five criteria:
• Performance – Jaguar’s no compromise at-
titude to braking performance can be seen 
in the test run at the renowned Nurburgring 
racing circuit in Germany; brakes discs and 
pads must comfortably handle 22 laps of the 
grueling 20km circuit.
• Refinement – Genuine brake pads and 
discs are tested in various temperature 
extremes, ranging from scorching heat to 
sub-zero temperatures.
• Stability – The brake pads are stretched to 
the limit on steep winding roads in the Alps. 
These roads are tackled with fully weight 

laden vehicles to ensure that braking re-
mains stable and steady throughout.
• Pedal Feel – Jaguar brakes run through 
the industry standard AMS Brake Fade test, 
where the vehicle rapidly accelerates up 
to 100kph, then brakes as hard as possible 
until the vehicle comes to a complete stop. 
This is repeated non-stop for 12 cycles.
• Parking – Jaguar brakes are capable of 
handling prolonged and strenuous braking 
that pushes disc and pad temperatures to 
over 500 degrees Celsius, without com-
promising performance. Even after being 
subjected to these incredible temperatures, 
Jaguar brake discs and pads must remain 
strong enough to hold the handbrake on a 
sharp 18% incline

SAVE 35% ON BRAKE PADS AND DISCS WITH JAGUAR BAHRAIN’S AFTERSALES CAMPAIGN 

AL ZAYANI INVESTMENTS GROUP ORGANIZES 
A FREE DENTAL EXAMINATION

As part of the Group’s ongoing efforts to ensure the health of 
all employees, Al Zayani Investments Group organized a free 
dental preventive examination for Al Zayani Investments em-
ployees and Al Zayani Real Estate Company on Wednesday, 
October 23, 2019.
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First Motors, the authorised distributor of 
Hyundai Vehicles in the Kingdom of Bah-
rain launched the eighth-generation of 
the popular mid-size sedan the all new 
Hyundai Sonata which features a sleek 
four-door-coupe look that highlights the 
brand’s latest ‘Sensuous Sportiness’ de-
sign language.
The redesigned Sonata enters the market 
with a more assertive profile, a freshly 
styled cascading grille framed by distinc-
tive lighting architecture, and an entirely 
new rear. Chrome accents surround the 
daylight opening (DLO) and fresh wheel 
designs complete the look. New bodywork 
is built on Hyundai’s latest third-gener-
ation platform, for a completely re-engi-
neered driving experience.
For more than three decades, each new 
generation of Sonata has raised the bar 
for quality and value among mid-size se-
dans, and this latest evolution also sets 
the standard for style, innovation and 
technology. “In a market increasingly di-
vided into niche segments, the all-new 
Sonata reconsiders customer expectation 
in the sedan class and offers something 
sportier and more exciting than what has 
gone before.” Said Mr. Ahsan Chishty, the 
General Manager of First Motors.
A hallmark of the new Sonata’s exterior 
is its Hyundai-first LED daytime running 
lights – embedded in a chrome strip. The 
lighting strip appears as chrome when the 
engine is turned off, but lights up when 
the driver starts the car. When night falls, 
available LED headlamps with dynamic 
bending light illuminate the path ahead 
with supreme clarity.
Inside, the renewed center stack and 
instrument panel echo the exterior’s 
eye-catching new looks. The trend carries 
down to instrument design and a strong 
three-spoke steering wheel. Piano key 
buttons for audio and HVAC controls give 

a premium look and touch. The instrument 
panel follows a winged shape inspired by 
stealth aircraft. Visual elements combine 
to create a levitating effect, while design-
ers have worked to maximize the sense of 
interior space. One clever application of 
new technology is a Shift by Wire (SBW) 
gear selector, which is sleek and techno-
logically advanced, and takes up signifi-
cantly less space than a traditional gear 
selector.
Interior fittings include a 10.25 inch colour 
display audio touchscreen with both Apple 
CarPlay® and Android Auto® integration, 
and a Qi wireless charging pad is avail-
able to keep smartphones topped up. So-
nata now adds a second-row USB charge 
port, a nod to today’s connected rear-
seat passengers. At the heart of the AVN 
system is an exceptional Bose Premium 
sound system equipped with 12 speakers.
The all-new Hyundai Sonata delivers a 

premium experience for driver and passen-
gers. Mr Ahsan Chishty commented “Hyun-
dai applied a range of new technologies 
intuitively, with an emphasis on functional 
convenience, adding features that we know 
our customers will use and value.”
Technical specifications include a petrol 
powertrain to be offered in the local mar-
ket, including Smartstream engine and 
gearboxes to deliver enhanced driving 
performance and fuel economy. The new 
Smartstream engine comes with a capacity 
of 2.5L MPI generating 180 PS.
The new Sonata has a refined chassis with 
improved ride and handling, with updated 
designs for front and rear suspension, and 
revised steering to focus on responsive-
ness. The result is a communicative, nim-
ble and comfortable sedan. 
The new Sonata is available for bookings 
and test drive in First Motors Showroom in 
Ma’ameer.

FIRST MOTORS LAUNCHED THE ALL NEW SONATA 2020 AT THE AVENUES

• Forward Collision-Avoidance Assist 

• Smart Cruise Control with Stop-and-Go

• Blind-Spot Collision-Avoidance Assist 

• Lane-Following Assist

• Rear Cross-Traffic Collision-Avoidance 

Assist 

• Safe Exit Assist

• Driver Attention Warning

• High Beam Assist

• Surround View Monitor

• Blind-Spot View Monitor

Depending on specification, the new Sonata can include:
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AL ZAYANI INVESTMENTS GROUP ORGANIZES A SPECIAL EVENT FOR THE CHILD CARE CENTRE

Al Zayani Investments Group organized a fun and entertaining trip 
for the children of the Child Care Center on Thursday, September 26, 
2019, where they were hosted at Cinépolis - Atrium Mall. The Children 
enjoyed many fun activities and events.


